
Historically started 
with the Vikings
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WHEN MAKING HIRING JUDGEMENTS, PEOPLE 
PREFERRED A NORMAL VOICE OVER VOCAL FRY

A N  E M P LOY E R ’ S  F I R S T  I M P R E S S I O N  C O M E S  F R O M  S O U N D  B E F O R E  A N Y T H I N G  E L S E

Vocal fry is perceived negatively by both sexes, regardless of the 
age of the listener.
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HOW TO F IX  IT

A  L O W,  V I B R AT O R Y  S O U N D  AT  T H E  E N D  O F  S E N T E N C E S

V O C A L  F R Y
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Influenced by a very small group 
of wealthy and powerful women 

who work in Wall Street
The vibe today’s youth want to embody

A U T H O R I TAT I V E
R E L A X E D,  B O R E D,  L A I D - B AC K

(1975) Using words 
like “kind of, sort of” 

or questions like “that 
is the case, isn’t it?”

S U B M I S S I V E

(2003) Seeing interactions as 
working together, whereas men 

see interactions as rivalry

C O L L A B O R AT I V E

Measurements done on female populations in 
countries associated with having more equality 
of the sexes, women tend to have a lower pitch

E G A L I TA R I A N

(1991) Achieving consensus among the group
S T R AT E G I C

(1998) Making 
sure the listener 
is following the 

conversation

“ C H E C K I N G  I N ” As opposed to the days 
when a whisper was 

deemed attractive

AT T R AC T I V E
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S A I D  I T  WA S  A  

‘ PA RT I C U L A R LY  

AN N OY I N G  T R A I T ’

OF THE TIME FOR 

FEMALE SPEAKERS 

O F  T H E  T I M E  F O R  

M A L E  S P E A K E R S  

CO N F I R M E D  I T  H A S  T H E  

P OT E N T I A L  TO  DA M AG E  A  

P E R S O N ’ S   P RO F E S S I O N A L  

C R E D I B I L I T Y

ADDED IT WAS A ‘CLEAR 

INDICATOR OF A PERSON’ S 

INSECURITY OR WEAKNESS’

86% 83 %

Young adult female voices exhibiting vocal fry are perceived as less 
competent, less educated, less trustworthy, less attractive, and less 
hirable than non-frying females and their male frying counterparts. 

The negative perceptions of women who use vocal fry are 
stronger when the listener is also a woman.
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thegrindstone.com/2012/02/29/career-management/could-the-vocal-fry-give-women-more-authority-at-work-ask-kim-kardashian-335/#ixzz3DWKYUsnq • Survey 
by UK publisher Pearson of 700 bosses. • Lesley Wolk, Nassima B. Abdell i-Beruh, Dianne Slavin (2011) Habitual Use of Vocal Fry in Young Adult Female Speakers; 
Department of Communication Sciences and Disorders, CW POST—Long Island University, Brookvil le, New York • Anderson RC, Klofstad CA, Mayew WJ, Venkatacha-
lam M (2014) Vocal Fry May Undermine the Success of Young Women in the Labor Market. PLoS ONE 9(5): e97506. doi:10.1371/journal.pone.0097506 • 
http://www.bbc.com/news/health-13386885 • http://www.huf f ingtonpost.com/michelle-hakalawolf/the-gif ted-speaker-why-ar_b_4920104.html

Males with higher-pitched voices had worse success than their 
deep-voiced colleagues. But they did not find any clear-cut 
evidence that pitch mattered for female interviewers.

In a study, 3.5 words per second were most 
successful at convincing people to take part 

than those who spoke very fast or very slowly.

Project your voice. It's very difficult to speak 
loud and growl or uptalk at the same time.

In a study those who paused—around four 
or five times a minute—were more 

successful than those who were fluent.

Also, don't speak the entire sentence or 
a new sentence without taking a breath. 

For sound to travel there must be air.

Too much variation in pitch "sounds artificial.” 
Take your voice out of the basement and 

keep it in its own register.

SPEAK STEADILY & MODERATELY FAST BREATHE BEFORE YOU TALK

SPEAK IN A STEADY PITCH

FA C E B O O K .C O M /J O E L B E C K E R M A N

@ J O E L B E C K E R M A N

t h e s o n i c b o o m . j o e l b e c k e r m a n . c o m /u p t a l k i n g

PAUSE FREQUENTLYSPEAK LOUDER

H OW  TO  P O S I T I V E LY  

S WAY  O P I N I O N S  

T H R O U G H  YO U R  VO I C E

IN THE WORKPL AC E

WHAT IS  IT

IT AFFECTS YOUR JOB SEARCH BECAUSE 
ACCORDING TO A SURVEY OF 700 BOSSES:

Humans react faster to sound than any other stimulus. It affects 
how we perceive the people and world around us in persuasive 
ways. But it’s not just what we say that makes an impact—it’s how 
we say it. Take “Uptalking”—raising up the intonation on the final 
syllable—most popularized as Valley Girl speak. While it may 

30% IS WHAT YOU SAY
70% IS HOW YOU SAY IT

sound cool or endearing, it turns out that Uptalking and its 
opposite, “Vocal Fry”—the low, vibratory sound at the end of 
sentences, can damage your credibility. Ladies beware: this 
affects you most. This infographic looks at the origins, effects 
and remedies for these popular speech habits.
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